USA+4 DMAS - P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days!
GComplete Demographic & Media Use Profiles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
CHICAGO, WASHINGTON, DG,

SEATTLE-TAGOMA and PHOENIX

DMA P18+ who Purchased

Fuel for a DIESEL Vehicle in =

thepastTdaysss of March 7N GETELNIIOT on S ETS o
31, 2026. e I a Administration

Change from I
08/31/26 09/07/26 09/14/26 2 year ago year ago week ago '
6.285 42759 4 2546 4 0.318 bb d °

ConOCOPhllllpS Vangual‘d BlackRock media that connects
ALdL Yes' You ARE Smart Enough to Read a Bloomberg Termmal S_Q get ready to l.earn‘r

Mnke/moaﬂ [Mv wehicle fHH(D FORD F350 OR Mak /MM [ of f ny wehi PeiHHl[” GMC SIERRA OR Mdl /mml f onp v A\X{NHLDJ RAM 2 SDGJ AND(T tol mies traveled in car, van, truck ar bus pas :Iday-z 200 miles or mare))]




3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Typical Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 48. years old (1.7%
younger than average) and have a $143,905 (22.7% higher than average) annual household income.
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2.4% or 184,871 of CHI DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Typical Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 46.2 years old
(4.5% younger than average) and have a $156,971 (39.5% higher than average) annual household income.
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Typical Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 46. years old (4.2%
younger than average) and have a $138,598 (.5% lower than average) annual household income.
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3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Typical Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 47.9 years old (.7%
younger than average) and have a $166,799 (29.6% higher than average) annual household income.
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Typical Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 48.9 years old (.1%
younger than average) and have a $149,476 (39.6% higher than average) annual household income.
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3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 50.4% less likely to be
a college graduate, 62.2% more likely to work full-time, 22.8% more likely to be married, 40.% more
likely to be a parent of 1 or more children under
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 43.5% less likely to be
a college graduate, 59.2% more likely to work full-time, 3.% less likely to be married, 71.4% more likely
to be a parent of 1 or more children under
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3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 70.3% less likely to be
a college graduate, 69.1% more likely to work full-time, 22.9% more likely to be married, 43.4% more
likely to be a parent of 1 or more children unde
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 57.9% less likely to be
a college graduate, 72.1% more likely to work full-time, 25.6% more likely to be married, 43.2% more
likely to be a parent of 1 or more children unde
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3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 13.5% more likely to

own their home, 7.7% more likely to own a lower valued home, 16.8% more likely to have a single-family
home, 14.3% more likely to have a dog.
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2.4% or 184,871 of CHI DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 12.1% more likely to
own their home, 18.8% more likely to own a lower valued home, 8.2% more likely to have a single-family
home, 16.3% less likely to have a dog.
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 6.1% more likely to own

their home, 9.5% more likely to own a lower valued home, 34.2% more likely to have a single-family
home, 14.% more likely to have a dog.
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: 3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 13.8% more likely to

own their home, 14.1% more likely to own a lower valued home, 25.5% more likely to have a single-family
home, 11.1% more likely to have a dog.
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 9.% more likely to own

their home, 1.% more likely to own a higher valued home, 6.4% more likely to have a single-family home,
3.8% less likely to have a dog.
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3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 16.3% more likely to look
up D-I-Y advice online, 1.2% less likely to always vote in local elections, 21.6% less likely to belong to a
gym, 2.9% more likely to fly domestic

-Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

al Activity: Adults 18 or older

Registered to Vote Democrat/ Lean  Republican /Lean Independent / None

(In District of Residence) Democrat Republican of These

Presidential Elections: Always

T Preside | Elections: ] E‘
il ms .

: imes  E—RR

.
Recipes / Health Restaurant  Do-it-Yourself Online Phone  Medical FRness/Owet Home/ Apparel/  JobSearch/  Religion / Education Career Take Online  Electronk  Homework  Genealogy Parenting/ En'mlﬂl'ﬂ.
“:;’:::: Information ||l:::zr:|l Advice /:;m::n '::':::ﬂ Information Garden ideas  Beauty Ideas Postresume  Spirtuaiity ||;::1:| Development  Classes Ivite (r:.:‘;::u i;’:;ﬁ: Family Advice Local Elections: AMGV’
. iy - Local Elections: Sometimes
» who Purchased Fuel for a DIESEL Vehicle in the past 7 days mUSA  who Purchased Fuel for a DIESEL Vehicle in the past 7 days mUSA

(.
WmTop-b’O past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older

. waz7ze 17.1%
Rl 17 528 710 16.4%
: 13.6%
2trips py) 059 103 13.6%
3wips piy 554 403
. 6.2%
ALl 17 034,845 6.2%
i jo3%
5-1‘}1i Flew Domestic past year: 59.0%
Sl 11,068,383 Avg. # Domestic Fights: e B YN
2.9%) 15.4%
19.3%]
| -0 R R e - -
Griling-  tawnCare  Gamening  Biyding  Swimming  Volunteer  Miking - jongto  logging- Bowlng  Camping Sewllgr Fishing Boating -:mupnmm Yoga- pilates  Basketball adult Followa  Competitive Caregiverof Football Tennis  SnowSkimg- Softball-  Munting  Organired
Sutdoor [Flowers or Work  Backpacking Ihallhchhul Running Continuing  Weight Loss Videa Gaming Aging Parent Snowboarding  Basehall Road Race
Cooking vegetables) Gym Education  Progmm or Relative (5%,
Marathon,
» who Purchased Fuel for a DIESEL Vehicle in the past 7 days W USA Mok

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab 555
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbaord Broadcasting, Inc. LLC. All rights reserved.

[((Detailed occupation codes: Transportation and Material Moving OR Detailed occupation codes: Farming, Fishing, and Forestry OR Detailed occupation codes: Construction and Extraction OR Make/model of any vehicle (HHLD): DODGE RAM 2500 OR Make/model of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/model of
any vehicle (HHLD): FORD F350 OR Make/model of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



2.4% or 184,871 of CHI DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 28.2% more likely to look
up D-I-Y advice online, 12.% more likely to always vote in local elections, 20.1% more likely to belong to a

gym, .1% more likely to fly domestic p
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are .9% more likely to look
up D-I-Y advice online, 36.9% less likely to always vote in local elections, 26.5% less likely to belong to a

gym, 14.1% less likely to fly domestic
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3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 25.6% more likely to look
up D-I-Y advice online, 4.7% more likely to always vote in local elections, 31.4% less likely to belong to a
gym, 15.4% more likely to fly domestic
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 14.9% less likely to look
up D-I-Y advice online, 6.7% less likely to always vote in local elections, 75.9% less likely to belong to a
gym, 8.6% more likely to fly domestic
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3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 6.1% more likely to use
QSRs past mo., 2.2% more likely to use Sit-Down Restaurants past mo., 22.2% more likely to use Casinos
past yr., 19.5% less likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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2.4% or 184,871 of CHI DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 11.9% more likely to use
QSRs past mo., 15.4% more likely to use Sit-Down Restaurants past mo., 38.% more likely to use Casinos
past yr., 41.5% less likely to smoke cigarett

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 7.1% less likely to use
QSRs past mo., 35.9% less likely to use Sit-Down Restaurants past mo., 22.3% less likely to use Casinos past
yr., 88.9% less likely to smoke cigarett

Past 30-days QSR Users: Adults 18 or older |Past 30- days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 15.4% more likely to use
QSRs past mo., 22.% more likely to use Sit-Down Restaurants past mo., 47.9% more likely to use Casinos
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 5.5% more likely to use
QSRs past mo., 12.3% less likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past
yr., 82.3% less likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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3.1% or 8,429,169 of USA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 14.3% more likely to have a

401K, 74.2% more likely to have an Auto Loan, 19.9% more likely to Invest/Trade Stocks Online, 8.7% more
likely to pay with their Debit Card.
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2.4% or 184,871 of CHI DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 24.5% more likely to have a

401K, 45.8% more likely to have an Auto Loan, 89.8% more likely to Invest/Trade Stocks Online, 6.7% less
likely to pay with their Debit Card.
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1.8% or 103,051 of WDC DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 38.7% less likely to have a

401K, 46.4% less likely to have an Auto Loan, 34.9% less likely to Invest/Trade Stocks Online, 25.% more likely
to pay with their Debit Card.
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3.5% or 159,868 of SEA DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 8.3% more likely to have a
401K,

likely to pay with their Debit Card.

94.7% more likely to have an Auto Loan, 1.3% more likely to Invest/Trade Stocks Online, 15.3% more
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4.1% or 199,079 of PHX DMA Adults 18 or older Purchased Fuel for a DIESEL Vehicle in the past 7 days.
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days are 4.4% less likely to have a

401K, 151.2% more likely to have an Auto Loan, 31.7% less likely to Invest/Trade Stocks Online, 3.9% less
likely to pay with their Debit Card.
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“Social Media Activities past 30 days"

P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days (Social Media
Activities past 30 days)
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"Social Media Activities past 30 days"

P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days (Social Media
Activities past 30 days)
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“Social Media Activities past 30 days"

P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days (Social Media Activities
past 30 days)
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"Social Media Activities past 30 days”
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"Social Media Activities past 30 days"

P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days (Social Media
Activities past 30 days)

Commented on posts

,127,719

Posted/shared photos

DIESEL TOPS $6
THREATENING
HIPPING

A e s Followed a brand

Followed an Influencer

Shared/reposted a post 28.2%

Marathon

Posted status updates MARATHON | Petroleum Corporation
R -

27.0%
Posted links to articles/videos -
Posted/shared videos _— e s
e'a Administration
Ratedlreviewed acom pa ny U.S. On-Highway Diesel Fuel Prices*(dollars per gallon) full history ™) x15
16.3% Changs from
08/31/26  09/07/26 [owmu Zysarago yearago  weekage
Madea pul‘chase 13.1% us 5.599 5.967 L 6.285 42759 4 2548 +n;|sJ

Posted current location

Used Message boards

m P18+ who Purchased Fuel for a DIESEL Vehicle in the past 7 days (Social Media Activities past 30 days) H P18+ PHOENIX (Social Media Activities past 30 days)

PHOENIX DMA  Scarborough R12026: Feb25-Feb26  Qual Intab: 62 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a » al for Anything o

[((Detailed occupation codes: Transportation and Material Moving OR Detailed occupation codes: Farming, Fishing, and Forestry OR Detailed occupation codes: Construction and Extraction OR Make/model of any vehicle (HHLD): DODGE RAM 2500 OR Make/model of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/model of
any vehicle (HHLD): FORD F350 OR Make/model of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 20 hours, 23
minutes and 28 seconds each week with All Forms of Media.

88.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 10 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 16 hours, 26
minutes and 12 seconds each week with All Forms of Media.

80.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 11 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 13.9% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 1 days, 20 hours, 17
minutes and 49 seconds each week with All Forms of Media.

85.4% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 7 hours and 1 minutes each

| week listening to All Local AM/FM Radlio, representing 13.5% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 3 days, 10 hours, 3
minutes and 2 seconds each week with All Forms of Media.

87.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 43 minutes each
‘ week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 6 hours, 27
minutes and 12 seconds each week with All Forms of Media.

85.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 5 hours, 55
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

85.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 42 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 15.4% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 0 hours, 12
minutes and 52 seconds each week with All Forms of Ad-Supported Media.
74.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 23 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.5% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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| Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 1 days, 10 hours, 46

minutes and 15 seconds each week with All Forms of Ad-Supported Media.

83.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 6 hours and 51 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 16.4% of total time spent with all forms of Ad-Supported Med

96.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:34:09
concurrel
usage 64.3%

who Purchased Fuel fora
DIESEL Vehide in the past
7 days

Weekly
Reach %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
u who Purchased Fuel for a DIESEL Vehicle in the past 7 days BWDC
WDC  DMA  Scarborough R12026: Mar25-Mor26 ~ Qual Intab 104 WASHINGTON, DC ~ DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 5, Hubbord Share of Everything
for Anything
All Graphs and saefa ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S AT 1N ©
[{(Detailed occupation codes: Transportation and Material Maving OR Deteiled occupation codes: Faiming, Fishi and Forestry OR Detailed occupation codes: Construction end Extraction OR Make/mode! of any vehicle (HHLD): DODGE RAM 2500 OR Make/mode! of any vehicle (HALL): DODGE RAN 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/made! of

any vehicle {HHLD} FORD F350 OR Make/mode/ of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 2 days, 16 hours, 14
minutes and 51 seconds each week with All Forms of Ad-Supported Media.

84.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 1 days, 19 hours, 56
minutes and 20 seconds each week with All Forms of Ad-Supported Media.

83.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an avg. of 9 hours and 16 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 17.6% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 7
hours and 42 minutes each day with All Forms of Ad-Supported Media. 85.5% listen to Local AM/FM
Radio for an avg. of 83.3 minutes/day. (Local Radio delivers 15.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

king/Financial/Real Estate (Websites/Apps)

News/Weather /Sports (Websites/Apps)
Email/Text/IM/ Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Total persons:

Cocgiosty ——ac7
m_m-
B —
m_m.
P —Y

P S 7 1. Hours ey with A

Forms of Media: Adults 18 or older

% Time Spent:

2

o ot
MRS TR NER SR R S

(aszess o)

Local TV Stations
100.2

Local AM/FM Radio
87.7

Non-Premium
Cable TV

Local TV Stations
109.8

Local AM/FM Radio
69.3

Facebook
54.2

Search
(Google,

Billboards & 2
Bing, etc.)

Signs (Weekly
Drivers)

Instagram
30.2 29.5

N — Networks 47.6
0,99 60.5 Games/ |News
Games/Fantasy/Betting Sites . m ) Email/Text/IM/ <
N ——— usoge 57.0% m Billboards & Signs Searcl Non-Premium Cable Tv ||\ £OOMLEtE
ey D‘[’:;;:’:‘::::’ “"':;';;“‘_’ usA m (Weekly Drivers) | Facebook (:?og 2 Networks (Per:c;knal &  Netflix
n 06, s ing,... + Wi L
g 4 188.6 424 g 865 ) 285
et _1'.'!"‘.' (555
# who Purchased Fuel for a DIESEL Vehicle in the past 7 days mUSA m who Purchased Fuel for a DIESEL Vehicle in the past 7 days uUSA

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older

faveroge Week)
Grocery Stores

Search (Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s/ /Spor
Local AM/FM Radio
Facebook
Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Totol Persons:

8 .41
8 75.1%
[ Em S ———

[iizs

Forms of Ad-Supported Media:
Adults 18 or older

% Time spent:

Top-13 All Forms of Ad-Supported Media (% Time Spent &

{Average Oay)

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
97.2

Local AM/FM Radio
833

Search
(Google,
Bing,
etc.)..

Shop
ping
(incl.
Foo..

Email/Tex
t/IM/Zoo
m,etc.
(Person...

Non-Premium
Cable TV
Networks
58.6

Local TV Stations
104.3

Local AM/FM Radio
639

Facebook
51.0

Email /Text/I

M/Zoom,etc.

(Personal &
Work)...

Search
(Google,
Bing, etc.)
30.2

Billboards &
Signs (Weekly
Drivers)
47.6

. Shopp News/W
Shopping (incl. Food/ Auctions/Travel,eic.) m c‘,mm,,_ Amazon News/... Amazon ing eather...
Instagram mm Usmge X Billboards & Signs Prime/IM | Insta Non-Premium Cable Prime/IMDb/Fir rf:‘“c:’-/ Instag
: . who Purchased Fuel fora (Weekly Drivers)  Facebook Db/FireTV | gram TV Networks eTV 00 ram Groce G
Gas Stations/Co Store: - "
ko comioc siore: . YRR 44.7% e Sy 1886 25 B4 200 | S°-[C 822 432 Auct.. 238  ry. a
# who Purchased Fuel for a DIESEL Vehidle in the past 7 days =USA ® who Purchased Fuel for a DIESEL Vehicle in the past 7 days ] USA

USA  USAProjection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 555 Share:of Evenything

soefa

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

ai

for Anything G

[((Detailed occupation codes: Transportation and Material Moving OR Detailed occupation codes: Farming, Fishing, and Forestry OR Detailed occupation codes: Construction and Extraction OR Make/model of any vehicle (HHLD): DODGE RAM 2500 OR Make/model of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/model of
any vehicle (HHLD): FORD F350 OR Make/model of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 6
hours and 53 minutes each day with All Forms of Ad-Supported Media. 74.3% listen to Local AM/FM
Radio for an avg. of 80.6 minutes/day. (Local Radio delivers 14.5% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 4
hours and 58 minutes each day with All Forms of Ad-Supported Media. 83.1% listen to Local AM/FM
Radio for an avg. of 58.8 minutes/day. (Local Radio delivers 16.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/a‘ay Spent): Adults 18 or older
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 9
hours and 10 minutes each day with All Forms of Ad-Supported Media. 84.6% listen to Local AM/FM
Radio for an avg. of 80.8 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an average of 6
hours and 16 minutes each day with All Forms of Ad-Supported Media. 83.5% listen to Local AM/FM
Radio for an avg. of 79.5 minutes/day. (Local Radio delivers 17.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Medla (Persons & % Reach) Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
faverege Ooyl

(average week)

Grocery Stores.
Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

Estate

/ \pps)

Local AM/FM Radio

Total Persons:

— ORI v HoursMintesdoy with

Forms of Media: Adults 18 or older

% Time spent:

0.9

m
m

Local TV
Stations

Local AM/FM
Radio
80.3

Email/Text/
IM/Zoom, et

66.8

Local TV Stations

95.3 Billboards &

Signs (Weekly

Local AM/FM Radio

Facebook
57.2

Search
(Google,

Instagram Bing, etc.)

Facebook Drivers) 357 29.0
N Instagram avers)
G tting Sites
B 209 559 News/W
Non-Premium Cable TV Networks mm Email/Text/IM/Z eather...
Local TV Stations e Billboards & Signs (Weekly Non-Premium Cable oom,etc.
e, D‘;‘:‘;xg’;”_‘ F.‘,-:e' f‘;’;7 Drivers) Facebook TV Networks (Personal & Netflix Groc B
d:vl: =¥ 272.4 32.2 787 Work)... 26.5 er. fas
e EEOSERY  0

= who Purchased Fuel for a DIESEL Vehicle in the past 7 days HPHX

» who Purchased Fuel for a DIESEL Vehicle in

the past 7 days

mPHX

Top-13 All Forms of Ad-. Suggorted' Media (Persons & % Reach): Adults 18 or older

(Average waek)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc)

Totol Persons:

ER T —————
D — T W
m—!w.

*
- =
3 = | g

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults

18 or older

\ Local AM/FM Radio Facebook
¥ = (5026 321} 81.5% 5% ; i s
tocal AM/FM Radio m_ﬂﬁ" Stations

m-
--!m

Email/Text/IM/ Zoom,etc. (Personal & Work)
Facebook

Non-Premium Cable TV Networks

Local TV Stations

Instagram

Shopping (indl. Faod/ Auctions/Travel,etc.)
Gas Stations/Convenience Stores

Amazon Prime /IMDb/FireTV

Adults 18 or older

who Purchased Fuel fora
DIESEL Vehicle in the past
7 days

-m.

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

o
b3

69.5

| EmailfText  Search

/IM/Zoom,
L

{Google,

Bing,...
Facebook &

39.5 Non-

Premiu...

Ne | Am

W... 8.
Billboards & Signs (Weekly

Drivers)
2724

Shopping I
{incl....

Instagram

293 Groc... | G

Local TV Stations
91.4
Billboards & Signs
(Weekly Drivers)
55.9

Amazon
Prime/IMDb/Fire
™
40.3

Non-Premium Cable
TV Networks
75.4

Email/Text/I Search
M/Zoom,etc.

(Personal &  g;,
Work).. ng, etc.)

New
s/We
ather
/5p...

G..

Shoppin
g (incl.
Food/Au

Instagra | ctions/...
m

27.9 Groce...

w who Purchased Fuel for a DIESEL Vehicle in the past 7 days = PHX

# who Purchased Fuel for a DIESEL Vehicle in the past 7 days W PHX
PHX  DMA  Scarborough R12026: Feb25-Feb26  Qual intab 62 eﬁ = Sha'fe °fA Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so - or Anything

[((Detailed occupation codes: Transportation and Material Moving OR Detailed occupation codes: Farming, Fishing, and Forestry OR Detailed occupation codes: Construction and Extraction OR Make/model of any vehicle (HHLD): DODGE RAM 2500 OR Make/model of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/model of
any vehicle (HHLD): FORD F350 OR Make/model of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



Avg. Week All Audio {Persans & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others
Amazon Music
Apple Music
Pandora
Audiobooks
iHeartRadio

Total Persons:

TS i 3
(11620 dof g

® who Purchased Fuel for a DIESEL Vehicle in the past 7 days

- 7,206,549 or 85.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 83.3 minutes every day representing
43.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Total Persons:

- 137,439 or 74.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 80.6 minutes every day representing
46.6% of all time spent daily with Ad-Supported Audio.
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- 85,639 or 83.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.8 minutes every day representing
43.6% of all time spent daily with Ad-Supported Audio.
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135,276 or 84.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 80.8 minutes every day representing
35.1% of all time spent daily with Ad-Supported Audio.
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- 166,324 or 83.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 79.5 minutes every day representing
47.2% of all time spent daily with Ad-Supported Audio.
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. 7,206,549 or 85.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 83.3 minutes every day representing
43.8% of all time spent daily with Ad-Supported Audio.
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137,439 or 74.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 80.6 minutes every day representing
46.6% of all time spent daily with Ad-Supported Audio.
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85,639 or 83.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days

listen to Ad-Supported Local AM/FM Radio for an average of 58.8 minutes every day representing
43.6% of all time spent daily with Ad-Supported Audio.
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135,276 or 84.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days

listen to Ad-Supported Local AM/FM Radio for an average of 80.8 minutes every day representing
35.1% of all time spent daily with Ad-Supported Audio.
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166,324 or 83.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 79.5 minutes every day representing
47.2% of all time spent daily with Ad-Supported Audio.
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7,206,549 or 85.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock,
Classic Hits, and Adult Hits.
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137,439 or 74.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, All News, Classic Hits, Classic Rock,
and Album Adult Alternative.
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Local AM/FM Radro Farmats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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135,276 or 84.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, News/Talk/Information, Classic
Rock, Pop Contemporary Hit Radio, and Adult Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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166,324 or 83.5% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Hits, Adult Contemporary,
Classic Hits, and Mexican Regional.
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5,141,423 or 61.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 97.2 minutes every day representing 37.%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{Lﬂlﬁggo (Persons & % Reach): Adults 18 or older
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153,749 or 83.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 55.3 minutes every day representing 22.4%
of all time spent daily with Ad-Supported Video.
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42,160 or 40.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 36.7 minutes every day representing 25.%
of all time spent daily with Ad-Supported Video.
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76,844 or 48.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 129.6 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Video.
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110,920 or 55.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 69.5 minutes every day representing 50.5%
of all time spent daily with Ad-Supported Video.
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5,141,423 or 61.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 97.2 minutes every day representing 37.%
of all time spent daily with Ad-Supported Video.
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153,749 or 83.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 55.3 minutes every day representing 22.4%
of all time spent daily with Ad-Supported Video.
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42,160 or 40.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 36.7 minutes every day representing 25.%
of all time spent daily with Ad-Supported Video.
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76,844 or 48.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 129.6 minutes every day representing 40.1%
of all time spent daily with Ad-Supported Video.
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110,920 or 55.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations for an average of 69.5 minutes every day representing 50.5%
of all time spent daily with Ad-Supported Video.
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watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Local News - Morning, Sports, National/Network News, and Game S
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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153,749 or 83.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, National/Network News, Sports, and Local N

% Time spent:
1215

9.7%

N

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older

BN TR TR SR YR o
LRAER" R

fausrogeny)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies
15.3

Mystery/Suspense/
Crime
123

Dramas
41.6

Comedies
265

Court
Shows
20.8

Game Shows
253

Movies
258

Mystery/S
uspense/
Crime
20.2

Food Doc

Food/Cooking Shows  PHESAR % _ 1:57 e National | /Coo ' ume
Ol 3 T
Documentaries mm Docume Shovi Local News - Local News- Local News- /Networ king ntari
who Purchased Fuel fora CHI Court Shows ntaries = Morning Evening Late k News = Sho es
Mystery/suspense/crime  FRFTT] MMM DRVt 230 7.0 &5 416 31.1 214 154  ws.. 10.0
coutshows ORI RRE v —

® who Purchased Fuel for a DIESEL Vehicle in the past 7 days

mCHI

= who Purchased Fuel for a DIESEL Vehicle in the

past 7 days

HCHI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{average week)
Local News - Evening

E [
comedies B e TR T
caidad m [15%)

Local News - Morning
Game Shows
Dramas

Movies

Local News - Late

Total Persons:

T ey (YT

TR

P
‘mz-
e L

g
i
£
s

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 or older

[11.6%
M
(g5

Ad-Suggorted Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Dramas
39.6

Movies
19.2

Comedies

Movies
26.7

Comedies
247

Game Shows
25.3

T
Food
Mystery/Suspense/Crime 2 _ L_‘:;kf Netiona
Court Shows m% Mystery/Suspense/Cr | Late Night ng Local News - Local News - Local News-  |/Netwo
s who Purchased Fuel for a c - ) = o - i
1 Court Shows ime Talk Sho... Morming Evening Late rk News
Foody Crokke o mmﬁ"l D1 Vekiele i e oot 23.0 141 81 : 416 32.1 214 129  Food/Coo..
ays A .
» who Purchased Fuel for a DIESEL Vehicle in the past 7 days B CHI u who Purchased Fuel for a DIESEL Vehicle in the past 7 days H CHI
® Share of Everything
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 69 for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - e

[((Detailed occupation codes: Transportation and Material Moving OR Detailed occupation codes: Farming, Fishing, and Forestry OR Detailed occupation codes: Construction and Extraction OR Make/model of any vehicle (HHLD): DODGE RAM 2500 OR Make/model of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD): FORD F250 OR Make/model of
any vehicle (HHLD): FORD F350 OR Make/model of any vehicle (HHLD): GMC SIERRA OR Make/model of any vehicle (HHLD): RAM 2500) AND (Total miles traveled in car, van, truck or bus past 7 days: 200 miles or more))]



| 42,160 or 40.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Local News - Evening,
Local News - Morning, Sports, Dramas, and Food/Cooking Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 76,844 or 48.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Game Shows, and Mystery/Suspense/Cr

Local v Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 110,920 or 55.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, National/Network
News, Local News - Evening, Mystery/Suspense/Crime, and Drama
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 6,443,739 or 76.4% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days

use Ad-Supported Social Media for an average of 125.4 minutes every day representing 24.1% of all
time spent daily with Ad-Supported Digital Media.
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150,354 or 81.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Social Media for an average of 141.1 minutes every day representing 28.9% of all
time spent daily with Ad-Supported Digital Media.
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77,705 or 75.4% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days use
Ad-Supported Social Media for an average of 117.4 minutes every day representing 27.1% of all time

spent daily with Ad-Supported Digital Media.
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124,208 or 77.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Social Media for an average of 110.2 minutes every day representing 18.3% of all
time spent daily with Ad-Supported Digital Media.
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140,461 or 70.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Social Media for an average of 111. minutes every day representing 30.7% of all
time spent daily with Ad-Supported Digital Media.
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6,123,028 or 72.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 42.5 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Social Media.
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92,626 or 50.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days use
Ad-Supported Facebook for an average of 47.7 minutes every day representing 33.8% of all time
spent daily with Ad-Supported Social Media.
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17,837 or 17.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days use
Ad-Supported Blogs/Message Boards (read and/or post) for an average of 32.3 minutes every day
representing 27.5% of all time spent daily with Ad-Supported
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124,208 or 77.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 42.8 minutes every day representing 38.8% of all time
spent daily with Ad-Supported Social Media.
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140,461 or 70.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 39.5 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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6,123,028 or 72.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 42.5 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Social Media.
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spent daily with Ad-Supported Social Media.

Weekly 73.1%
Reach %

50.1%

| 92,626 or 50.1% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days use
Ad-Supported Facebook for an average of 47.7 minutes every day representing 33.8% of all time
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17,837 or 17.3% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days use
Ad-Supported Blogs/Message Boards (read and/or post) for an average of 32.3 minutes every day
representing 27.5% of all time spent daily with Ad-Supported
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| 124,208 or 77.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 42.8 minutes every day representing 38.8% of all time
spent daily with Ad-Supported Social Media.
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140,461 or 70.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
use Ad-Supported Facebook for an average of 39.5 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 558,881;
Local Radio: 459,722; Social Media: 417,219; Non-Prem. Cable: 189,873; Local TV: 170,171
reaching Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in t
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 11,969;
Social Media: 10,193; Local Radio: 8,687; Local TV: 5,449; Non-Prem. Cable: 5,100
reaching Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,019; Local
Radio: 5,441; Social Media: 4,235; Non-Prem. Cable: 1,892; Local TV: 1,412 reaching
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 8,659; All Other Digital
Media: 8,602; Social Media: 7,988; Non-Prem. Cable: 3,511; Local TV: 2,247 reaching
Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,225;
Social Media: 10,703; Local Radio: 10,604; Non-Prem. Cable: 5,079; Local TV: 4,510
reaching Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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8,166,525 or 96.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 188.6 minutes per day driving, seeing Billboards and Signs. 71.5% Listen to

Local Radio Stations Out-of-Home for an average of 50.4 min
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

[Average week]
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172,377 or 93.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 128.4 minutes per day driving, seeing Billboards and Signs. 62.1% Listen to
Local Radio Stations Out-of-Home for an average of 48.8 minut
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90,413 or 87.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 170.3 minutes per day driving, seeing Billboards and Signs. 69.5% Listen to
Local Radio Stations Out-of-Home for an average of 35.6 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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158,195 or 99.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 150.1 minutes per day driving, seeing Billboards and Signs. 70.7% Listen to
Local Radio Stations Out-of-Home for an average of 48.9 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

198,677 or 99.8% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 272.4 minutes per day driving, seeing Billboards and Signs. 69.8% Listen to
Local Radio Stations Out-of-Home for an average of 48.2 minut
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8,166,525 or 96.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend

an average of 188.6 minutes per day driving, seeing Billboards and Signs representing 65.9% of all Time
Spent with Ad-Supported Out-of-Home Media.
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172,377 or 93.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend
an average of 128.4 minutes per day driving, seeing Billboards and Signs representing 55.2% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"

100.0% —_—
=2

83.7% who Purchased Fuel for a

DIESEL Vehicle in the past 7
days

62.1% 64.7%

64.3%

46.4%

35.1%

19.9%
18.7% 416 99

10.8% 12.2%

Weekly

Total

Persons E—

Reached: b s Eﬁ’g‘?‘? ARJFM Radis Walking in ?‘3&\5? Grocery Stores™  Health Clu bs?ﬁl#rﬁs Shopping fafls”  Restaurants’ Publlc T Movie Thelaztse8 G " Gas 2T
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Minutes Areas Stores
with Ad-Supported
OOH Media: :

38.6 : 40.1 i 22.6 10.0 ] gl 19.3 15.2 { 17.1 15.4 3.2
® who Purchased Fuel for a DIESEL Vehicle in the past 7 days = CHI
CH! DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 69 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. soeﬁ. for Anything _ =

hicle (HHLD): DODGE RANM 2500 OR Make/madei of any vehicle (HHLD): DODGE RAM 3500 OR Make/model of any vehicle (HHLD):

FORD F250 QR Make/moadel of



90,413 or 87.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an

average of 170.3 minutes per day driving, seeing Billboards and Signs representing 63.5% of all Time Spent
with Ad-Supported Out-of-Home Media.
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158,195 or 99.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend an

average of 150.1 minutes per day driving, seeing Billboards and Signs representing 60.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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198,677 or 99.8% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days spend
an average of 272.4 minutes per day driving, seeing Billboards and Signs representing 73.5% of all Time
Spent with Ad-Supported Out-of-Home Media.
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172,377 or 93.2% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 128.4 minutes per day driving an average of 74.8 miles each day and are
412.1% more likely to use Ronald Reagan Memorial Tollway (I-88) t

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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90,413 or 87.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 170.3 minutes per day driving an average of 99.1 miles each day and are
315.9% more likely to use Kenilworth Avenue than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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158,195 or 99.% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 150.1 minutes per day driving an average of 87.3 miles each day and are
474.4% more likely to use Narrows Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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198,677 or 99.8% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
spend an average of 272.4 minutes per day driving an average of 158.5 miles each day and are
374.7% more likely to use Washington Street than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days)
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- 1,671,819 or 19.8% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing
29.2% of all time spent daily with All forms of Print Med
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. 49,298 or 26.7% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.6 minutes every day representing
31.7% of all time spent daily with All forms of Print Media

Avg. Week All Print M'ediq.(Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 9,166 or 8.9% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days read
Magazines for an average of 44.2 minutes every day representing 45.% of all time spent daily with All
forms of Print Media.
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- 47,573 or 29.8% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
read Direct Mail Advertising (excluding Catalogs) for an average of 8.2 minutes every day
representing 37.5% of all time spent daily with All forms of Print
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. 70,947 or 35.6% of Adults 18 or older who Purchased Fuel for a DIESEL Vehicle in the past 7 days
read Direct Mail Advertising (excluding Catalogs) for an average of 7.6 minutes every day
representing 27.5% of all time spent daily with All forms of Print
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“Advertising Actions"
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